Ll — ) pete Aadly (8 sl daSaa dgale Alaa 2025 |19 adl 10 Adeddl | adleY) g ¢ gidll A8 Alaa . /‘ N
Faculty of Arts and Media Journal (Online ISSN 2523-272X) ?V‘f‘” ‘ w’"‘-‘%vlb

o.abreen@su.edu.ye — slaiv inlr — oY i S~ ppe pos
2025/5/11: ot goyb 2025/4/30: 40 gy 2025/4/16 :Juo¥t juys

: el
aladl wlpdll 3 oMadad) pe s S IS 2 510 Slald) B ) dnlll sl cods
ot ke B e SUL aed OLxa VI BTy o) gne plisial SUSy Olaey g (3 ASspddd)
Al el cdogy Olas s I Obd) ualiay ¢ 5340 (294) Leals ciadl 10 o2

el ki e e

AUy Ol b Js o) dnls (adsus dompy peig) W OBl s glis)
Olasy s 3 edlldl 20 P Y dnli ddle Aty erg SO A

P o oY) S Jaad S el G e (LY N el ol juas -
AN Al Sl cldaml e 3 S AS N (3 A Oledl) Ll Olasy gd 3 oddas
Vs )

P 20 @ oY SIS 52 S Sl e (Lo AW Gl Akl LAl e —
52 5l IS olEY) LT 5 Y1 ) Y1 o)) 3 Bl W) L ol o & cOLany oM
(ul2) OIS Olany ed 3 OOdd) P 2,05 &) S 1SS

S Jaad Lgas By e (obDe) anlic 3TN plasal oyl ailam] Vs 93 lg) 35y —
Olasy gd @ okl o0 I obdley)

PRSI T B WU D ERCH PN SR PR AU ESNUR W IS 1 PR S P IV
Olay sed @ lll P 205 g oY) IS 52 Bl s Olas,

Bl e Olae, o5 @ oVl anlis sT plaza) 2yl aslias| dNs 93 glgl T 5y —
Ol g 3 ALl P o G oY) IS 4

NS 2 BLE e obdleYl anlie ST plamal iy dglas] A5 o3 L4l T sey
Olasy ed @ ol Pl o0 Gl ey

Ol ke (MY ST (a1 de-kdll LS


mailto:o.abreen@su.edu.ye

(385-33902 Ua) CHse & Chdaay cBludisa JNA (DoY) )83 gad 3] yall cilalad)

Women's Attitudes Towards Repeat Advertisements during
Ramadan Series

OMAR ABREEN - Sana'a University - 0.abreen@su.edu.ye

Abstract:

This study aimed to identify women's attitudes toward the frequency of

advertisements shown during TV series on satellite channels during

Ramadan. The study used a survey methodology and a questionnaire to

collect data from a deliberate sample of Yemeni women, consisting of

(294) individuals who watch TV series during Ramadan. The study

reached several results, the most important of which are:

- A high percentage of female respondents who were (low interest)
in watching TV series during Ramadan, and a low percentage of
those who were (high interest) in watching TV series during
Ramadan.

- Egyptian channels ranked first in women's assessment of the
frequency of advertisements shown during TV series during
Ramadan, followed by Gulf channels in second place, while
Yemeni channels ranked fourth and last.

- Negative items dominated the first four ranks of women's attitudes
(study sample) toward the frequency of advertisements shown
during Ramadan series, while positive items ranked last four. The
overall attitude of women toward the frequency of advertisements
shown during TV series during Ramadan was (neutral).

- There was a statistically significant positive effect of women's
degree of interest in watching advertisements on their assessment
of the frequency of advertisements during Ramadan TV series.

- There was a statistically significant positive effect of women's
assessment of the frequency of advertisements during Ramadan TV
series on their attitudes toward the frequency of advertisements
shown during Ramadan TV series.

- There was a statistically significant positive effect of women's
degree of interest in watching TV series during Ramadan on their
attitudes toward the frequency of advertisements shown during
Ramadan TV series.

- There was a statistically significant positive effect of women's
degree of interest in watching advertisements on their attitudes
toward the frequency of advertisements shown during Ramadan
TV series.

Keywords: Attitudes, Advertising Repetition, Ramadan Series.
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